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Industrial Design - Cultural or Business Tool? 
Prof.George Burden, Fachhochschule Schwabisch-GmOnd 

I am going to have to talk at you, but I am going to stop by talking 
with you. What kind of folk have I got in front of me? Do we have 
any designers among us? - Hmmm ... - Do we have any 
architects among us?-Aha, we're getting warmer. - Do we have 
any engineers among us? What else? Psychologists? What 
does the rest do? 

Okay, I've got two pages here. From that we are going to knit a 
kind of fourty-minute stint. I told Antje yesterday that if she 
wanted a title, maybe it should be what you read in the program: 
"cultural" or "business tool." That was really a chance to think 
a little bit publicly about something I do not normally think 
publicly about. My students and the people I work with normally 
spend most of their time doing design, getting things built and 
made rather than philosophizing about it or historicizing about 
it. And although "cultural or business tool" sounds a little bit like 
a historical design survey, I'm afraid it can't be that. But I think 
that, free-wheeling a little, it does lead into all sorts of things that 
are Fu !bright-associated: international, cultural, 
anthropological , and so on. And I do not know whether it was in 
my honor that this exhibition was put on in Frankfurt. You could 
go down and see it: "Design heute - Formgebung zwischen 
lndustrie und Kunststuck." Es tut weh. It is a very nice 
exhibition, a very nice catalog for 60 Marks, and those who are 
vaguely interested I recommend that you go and see it. It's very 
dusty down there. All the things say "Ausstellungsstuck, bitte 
nicht berOhren," and they've all got nice fingermarks on them 
where the dust is gone, which is not a very good compliment for 
the gallery people there. 

It hurts because it says "Design" on the front of the building, it 
says "Design" on the catalog - and yet it is a minimal aspect, a 
minimal amount of industrial design that is actually on show 
there; very, very partially chosen in terms of application, in 
terms of the kind of ideas that are shown. Maybe I should spend 
a little time - after I'd wondered how "Design" fits in a program 
with Maggie Thatcher and Black politics, New Age, and what 
have you, which it doesn't really-.to think a bit about what design 
is at all. That is why I asked how many designers we've got. So 
I know Antje won't argue with me, and for the rest of you it will 
be relatively new. 

It starts with, and it always comes back to, I think, looking at 
these whole questions from a national point of view, from a 
cultural point of view. And it starts with the German use of the 
word "Design''. "Design" in English is a process, a process of 
obtaining information, a process of formulating this information 
into a problem statement: something that needs solving, 
something that needs doing. A process of getting further 
information in search of answering this problem solution, and of 
actually putting it all together, melding it, moulding it into a form 
- or a series of forms - and then testing all these answers, and 
optimizing, and so on. Engineers will understand it, because in 
English what they are doing is "engineering design," in German 
"Konstruieren". 

And so we get this first cultural habit of looking at things 
wholistically on the one hand, and looking at things in little boxes 
on the other hand. "Konstruktion", ask my students in the first 
semester, "is that something very different from design?" It has 
got a very different name. So here we start. And it says "Design 

heute" on the building down the road, and what we've got is 
furniture design, a little ceramic design, and that is about it. A 
little bit of industrial design, a few Braun products. No interior 
design, no systems design, no fashion design, no graphic 
design, no architectural design, no software design, no 
anything else design. And so it should be called perhaps 
"Furniture design" down the road today. This is why I always 
use the term "industrial design" for what you call here in 
Germany just "Design". 

It is terribly offensive in a way: my own department is now called 
"Produktgestaltung" because my German colleagues tell me it 
can't be called "Industrial design", that is kind of all used and 
worn out. You see, we've got all these people doing furniture 
and shoe and hair design. "Design" is just used up. You take a 
word, you use it up, you throw it out in front of the people whose 
word it is, not listening to the explanation of what it really could 
be. 

So, what is "industrial design"? Industrial design, and I am 
translating impromptu from a little German text I wrote, is more 
than a pretty face. If you look around you at all of these things 
that surround us ... I'd like to offer a little prize to give away if 
anybody can look around while I'm talking, and apart from any 
plants, which I haven't found yet, or human beings, find 
anything within sight or touch of themselves which has not been 
designed by somebody. Try and find something that has not 
been worked over by some form of designer, and you will see 
where people come in. I think we could offer another price for 
something product-designed that does not have at some stage 
in its life to do with people. So in engineering terms we are 
always talking about man-machine systems, and sometimes 
very deliberately: my hand has to fit around this thing, my shelf 
here has to be at the right height, my motor car has to fit, my 
clothing too, there's often very intimate contact with the product. 
But so does your chair, your table, your carpet and the room, the 
curtains ... 

Design can be very helpful, and it can also mess your daily life 
up in a way ... But we have probably proved my first statement: 
design is more than just a pretty face, more than a clear line or 
more than a pleasant set of colors, all these kind of things that 
run under the name of good taste. 

Every product should fulfill a set of needs for whoever uses it. 
I may not want a pair of high-heeled ladies' shoes, but for a lady 
who does, will they fulfill, at least for a few minutes, every need 
before they start hurting? It doesn't mean anything to me, but 
then she can't do anything with my shoes ... The same isn't the 
same. For somebody for whom it is intended a product must 
fulfill a real need. So finding out people's needs is an essential 
part of a designer's activity. And that has nothing to do with good 
taste yet. You might find that you are being told of the tasteful 
things because we're designing for a certain group of people in 
a certain layer of society, Thatcherist or not. 

A product must be understandable. You 've probably all by now 
learned how to get a tram ticket out of the orange or yellow or 
blue machine in your hometown. Have you ever tried going to 
somebody else's town and getting one out of their machine? 
Design is about this kind of thing, too. If you're wondering why 
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design should be about that, it is partly because nobody else 
apparently thinks it is his job to do that. Machines are built, and 
somebody has to decide where the hole is punched or sawn or 
made and where you put the money in, and so on. Somebody 
has got to do that. You leave it to an engineer. Some of them are 
great guys. Some of them think about these kind of things, but 
lots simply don't. Like lots of architects get carried away by the 
beautiful detailing that they have built in and forget that what we 
need from an architect is the bit of space he doesn't fill up with 
junk, the bit that you can walk around in. 

A product must be safe. The last time I was up at Fulbright in 
Bonn we stayed in a beautiful new hotel that promptly skinned 
my knuckles badly because somebody had designed the 
handle to be either the wrong side or three millimeters too near 
to the iron post that framed the doors ... If I were in America, of 
course, I could sue somebody ... When something does 
happen, you get sued .. . This is part of the design scene, too, 
and at least in the US, very real. For a second time now I have 
been involved in a product liability after an accident, appearing 
in the US for somebody who was injured as an expert by an 
inadequately guarded German-built machine. The Germans 
didn't know what I was talking about here, "Because", they said, 
"well, it has its TUV, and it has its VOE, and it has everything 
else, and the operator shouldn't have been doing what he was 
doing anyway." But he did, and he sued. Because the judge 
wanted to play golf and it was Friday, we reached a settlement, 
but, at any rate, justice appeared to be done. So we are a long, 
long way now from possibly the most popular interpretation of 
design, you know: "Well, we've got it to work, guys, now you 
make it look good," which was the auto-styling motto of around 
the late fifties. 

A product must be zuverlassig, reliable in use. There is nothing 
worse than buying something for good money, fetching it home, 
using itthree times, and then when the shops are all shut, it goes 
"krooink" and won't any more. It makes for bad relations, and 
thinking of the Mannheim meeting, it maybe bad business 
culture. 

A product must be economic to buy. So a designer, part of the 
team at any rate, has to know about how to cut some corners 
without making it unsafe, unreliable, etc. A product must be 
easy or convenient and safe to maintain. Again, this is part of 
industrial design. We have been looking at all these kind of 
things from the user's point of view, and he is probably your 
most important client, although you work for a company 
producing goods. As a consultant you work for someone who 
says: "Come on, you are creative, you got lots of ideas, you 
have done these things, you worked for the competition a few 
years ago, come on, do a job for us." But you are also working 
for a manufacturer, and he is interested in the sensible use of 
his plant, his capital, his people, his skills. So you have to look 
at this kind of thing, too, and pack all this in. And he is also 
interested in making some kind of a profit. You've also got an 
image to maintain, not only your own image. As a designer, you 
are living in a way not from what you say you might be able to 
do but from what you're seen to be able to do in the kind of 
success your products make, and this applies also to the 
manufacturer. Increasingly you have environmental concerns 
and rightly to consider, and the total cost of operation of a 
product doesn't look quite as clear-cut if you suggest using 
some plastics which are great but indestructible wherever you 
throw them. You have all seen the new plastics and the kind of 
advertising that explains to you how you can quite safely throw 
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this thing away anywhere, and it'll dissolve the next time it 
rains ... 

Finally let's take a glance at some other factors that are involved 
in actually getting from these better ideas (that you all know 
from the creativity books) to the finished product. Between the 
first model of whatever it is that you're thinking of doing and 
actually getting into it and driving away, or going up and putting 
one on, or pouring your coffee out of it, or sitting atthe keyboard, 
there is design, industrial design, architectural design, systems 
design. Engineers and architects all know there is the whole 
process of getting from this "bubble" down to actual hardware. 
There is design for production. Making things in pieces that are 
at least transportable by people, comprehendable by people, 
maintainable by people, accessible by people who still have to 
put the last little nuts and bolts and what have you in. Making it 
survivable, feasible throughout a life, and finally making it 
junkable. You can either cannibalize it and use or recycle it for 
something else, or actually get rid of it altogether. 

So that just very briefly, to put it into some kind of perspective, 
is what industrial design can be about. I put this text together to 
tell young would-be designers and those who think it's all about 
good taste what it isn't about. We have just had our entrance 
exams, and a number of times I heard: "Na, isch henn immer 
gern gbaschtelt unn gmalt, unn isch mag das, so schone 
Formen und Sachen, so mit Ton ... " I just switch off, that is not 
what it is about. .. 

Let's just look a little bit at business and culture. I hope that you 
now have some idea of what can be involved in getting things 
designed. Here in Europe there is, in a way, a typical 
Mischmasch of things to be compared. There is an Anglo­
Saxon mentality, obviously, and design history - in terms of 
language, in terms of a pragmatic approach, in terms of ignoring 
all the -isms of design - whereas German design starts with a 
very cultural approach, a very human-based approach , a 
concern for mankind, a concern for the user, a concern for the 
user's mental and intellectual well-being in providing him with 
good and useful things, a concern for the environment in not 
wasting technology, wasting energy or wasting materials, which 
led here in Germany to a kind of formalism . Anybody with a 
sense of humor ought to read Tom Wolfe's "From Bauhaus to 
our house" and see what kind of strange things can occur when 
this "social concern" that is typically German is transplanted to 
the American scene .. .. You don't find this so much say in 
France. French designers are much more American in their 
frequent disregard for all sorts of "useful", sensible 
considerations. They have a lot more fun with it. Germans have 
still got a very deep regard for all the-isms. There are pages and 
pages in this catalog and panels and panels in the exhibition 
about all the "ifs" and "buts" and the "wenns" and the "abers" 
and the "vielleichts" and "man hatte konnen, wenn .. .," it's full of 
this kind of thing. And I think personally a whole lot of ballast is 
still carried along by a typical German designer, pushed along 
ahead of him like a supertanker with this huge bow wave of 
culture getting in his way of really getting speed up and doing 
things. And this is probably the seat of the difference between 
the German-speaking approach (the Swiss are just about as 
bad, the Austrians, too). An English designer once said: "Surely 
we're worried about culture, and we're worried about the effect 
on the nation's culture and the effect on people's lives, but we 
don't worry about this consciously when we actually get our 
pencil on the paper. We do our best against this background, 
and we get the problem solved . And it's up to the historians, in 
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a sense, to observe and chew it over. We can't afford to do it 
while we're working , it just gets in our way. " My own feeling is, 
having taught here for quite some time, that even among 
twenty-year-olds you 've got this terrible bow wave of assumed, 
"angenommene" Kultur. Ask somebody to define it, and they 
really do not know, but they know what "one should be thinking ." 
An American really knows, I think, what should be done, 
although, says the European, he has no culture, no past, no 
history and all these kind of things. But he knows what is to be 
done. His projects, his products are, I think, very much more 
alive, very much more real , because they're not over-veneered 
with all this kind of cultural ballast. 

Recently I have been to Moscow talking to architects, talking to 
designers, and they have been to Stuttgart talking to us about 
their work. The "GDR" has been over to do the same, and I fairly 
regularly get back to the USA. We all use the same felt pens, 
there is very similar-sized paper all over, we all use the same 
foam-core for making mockups, we are all very much the same 
size. We all make models in the same way, we all have the same 
concerns, they all dress in black, too, all these designer­
identification things. They do the same with the same materials 
for the same kind of functions. If you walk around Moscow's 
streets and try to buy something, talk to people to get to know 
and understand them and their lives, you will find that there are 
very , very similar problems: plumbing, taxes, getting the coffee 
at the right temperature, getting spare parts for things ... It rains 
there, too, and it is foggy, and you have problems with keeping 
warm , all these perfectly normal human things. And it is very 
interesting then, it is only as you get behind the scenes that you 
sense a thin veil of cultural attitudes preventing total 
understanding. 

Getting back to German design vs. American design: I think that 
basically, American designers are operating as I feel they 
should be, as technologists, not as artists. You are not doing it 
for the good of your own soul , you are doing it for somebody 
else's good and to a whole lot of specifications, which may also 
not be yours. And you are doing it, like the lawyer, the architect, 
the dentist or the surgeon, because it is your business. You are 
doing it for money, you are selling a service. Very unashamedly, 
and you can talk about money, you can talk about clients. I 
looked around for statistics, I found all these statistics in a 
recent copy of "Design Perspectives" in May. I can tell you what 
the average billing is per year, how many percent of offices have 
how many square feet, 81 percent of them all have a computer 
now, etc. Design culture, marketing services, clients, it is all 
there. You do not find that kind of thing in Germany. But you find 
60-Mark catalogs full of -isms. At a design conference two years 
ago in Stuttgart we had many non-German speakers, most of 
them from America. And they said, too: " I don't know how you 
ever get time to work. How do you ever get these beautiful 
products done that you get done? They're wonderful , but is that 
all you talk about in the meantime, all this philosophy and all this 
history and all this re-hashing? And all this worry about it - when 
do you do it?" That was two years ago, and I don't think the 
scene has really changed. Design here, probably like 
architecture, is not, I think a practical endeavor, it is a cultural 
endeavor, it is for the real deep good of your souls, and maybe 
it hurts, and maybe it has to hurt so you appreciate how much 
good it is doing ... And I think that kind of stuff just wouldn't wash 
in the US. People wouldn't buy it, and it would be off the market, 
and the office wouldn 't get another commission ... 
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Getting back to Antje 's pressured title here: "cu ltural " or 
"business" . Yes, it is both. Jein. It is obviously a business. 
German designers, too, are working for money. And they are 
working for people who are selling the product that they design. 
But, rather like in Victorian England, and this is a strange 
mixture: money is like sex, we know it's there, but we don't talk 
about it. Germans don't talk about the business aspects of 
architecture or design. I think they have a tremendous inferiority 
complex which is why they like to hang on to this "culture" thing , 
you know, like hanging on in the tram, to the cultural strap to 
make them feel a little better, because they are not as well 
organized, and they are not as well defined, and a German does 
not feel happy without definitions. Yet the glorious thing about 
this design scene is, as you have seen , it is a little bit of 
everything. It is wonderful. 

One of those terrible phrases that I hear here even in design : 
"Es ist halt so, man mOsste das und das machen, es mOsste 
14er Radius sein .. . " They know it, it is this fear thing, th is 
insecurity thing of indefinition . I don't find that in the US. I don't 
really find it in England. But again, this is a strange thing, we're 
all doing the same thing with the same markers on the same 
paper. It's alike as two peas in a pot on the one hand, but as 
different as chalk and cheese on the other hand. 

We have looked a little of what design is. I haven't told you 
enough that you know how to do it; there 's a little more to it than 
that. I hope it has been something new. As Fulbrighters you've 
been through this two-way shock - going out isn 't too bad, 
coming back is the worst bit. - If you can get your mind around 
that, you can probably get your mind around this kind of a 
problem and use this insight to do some good designing. I think, 
too, that anybody who works out a good financing scheme could 
really term himself a financial designer. Don't try it in Germany, 
you get all sorts of flak from all sorts of directions ... If you have 
a tax problem you go to a good tax advisor, he designs you a 
solution. If you have some interior pain in your torso or your 
mouth, you go to a surgeon or a dentist, and he looks at the 
problem and works out a solution , a pattern of treatment - it's a 
design problem. And maybe afterwards around the grill tonight 
we could talk with some non-designers about designing , it 
would do my soul a power of good after trying to talk design with 
designers who are a little schmalspurig. I would like to talk to 
non-designers, maybe just charge my batteries a little .. . 

Questions from the audience: 

0: Would you recognize German design everywhere in the 
world? Just being German like a Porsche or trucks or 
something? Is that typically German? 

A: Quadratisch, praktisch, gut... It's said no wonder German 
design becomes the so-called international style. It has no style 
of its own ... There's more talk here about designing something 
timeless, something permanent, than I've heard anywhere 
else. Timeless, instead of doing something good for now, 
because fashion, of course, is a dirty word, too , for many 
German colleagues ... Functional design has run itself right into 
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a dead end, not only because you can't get any more functional 
than German products already are, and the style doesn't go any 
further. But now everybody's got the products they really need, 
and they all work, and people are looking for something else, 
let's say for some kind of sensual renewal, for something they 
actually like. And if you want a little fun. Italy's always good for 
a little fun, France is always good for a little flair, and they've got 
these crazy colors ... Where do you see the crazy colors when 
you come back to Germany? Beige, mausgrau on houses, on 
computers, on the whole lot. The Greeks can do it, the Danes 
can do it, the French can do it, why can't it be done here? People 
can go away to enjoy it, but they can't transplant it into their own 
work. And this way it becomes a cultural difficulty. It just takes 
another kind of mentality. It'll have to be worked over, which 
means that the German character will have to be worked over 
to change its ideas of how people want to live here ... 

Q: What is the reason why so many German products are sold 
to the US, even though they're designed in Germany? 

A: They work. They don't fall to bits. They are foreign and exotic, 
of course, too. It's like having Italian furniture here. Porsche, 
Daimler, you've got a foreign car, and it's nicer than having a 
Japanese one, its kind of dirty to have a Japanese car. They 
have this exotic touch, but they do work; many US products 
nowadays really haven't worked reliably for a long time now. 

Q: But how about shoes, clothing, pens or architectural 
triangles to draw with, why do they sell there? And German 
beer? 

A: That works, too ... 

Q: Gray, in my opinion, is a lovely color, you have to look at it 
differently. 

A: We'll get together over the grill tonight ... I got the feeling 
we've both been here before getting into this kind of discussion 
about the gray and about the timelessness. Now I think that the 
kind of products that do sell ... I have the feeling here that there 
is not enough room, as there should be, for a spectrum of 
products. You need, for some things, cheap throwaways 
because they're transient products. Not everything, I don't want 
to throw my car away every year, but some things I could afford 
(I'm not terribly happy) when they break. But my triangle and my 
instruments I bought 30 years ago, and they still work. That is 
the kind of product where cheapness and short-life, fastness 
and a jazzy color just isn't on. With tools, in general , cheapness 
is not on. You know you never sell a tool again, you get a good 
one, and you never sell it. 

Q: After you gave to us a real bad feeling about our German 
character I would like to mention two examples of how 
Americans without all this cultural ballast designed some really 
impractical things: the flip-flop washing machines and the 
heating coil on the stoves where you burn your arm ... 

A: Obviously it's a little provocative, and you get carried away in 
comparing the one with the other. But there's bad things here, 
too. You go down to Hertie or Kaufhof and see some pretty 
cruddy stuff. That really is bad in quality, bad in taste , bad in 
fabrication, uneconomic. It's not all Braun design. And not all 
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American design is like that, there are some great tools, some 
great practical clothing - has anybody ever worn a pair of jeans? 
Some very good things come out of there, trucks,. .. 

Q: Why are you here in Germany? 

A: When I first did come I had two scholarship choices, one was 
two years in Canada, and the other was one year in Germany. 
Two years in Canada would probably have been healthier in 
terms of fresh air and wilderness, but the year in Germany was 
more fascinating. At that time it was a hotbed of methodology, 
and of getting thoughts on the structure of the design process. 
People were meeting in Ulm, and the year in Ulm was 
fascinating at that time. The world has moved on 20 years since 
then, and I don't think that German design necessarily typifies 
the things that are now really going on at the sharp end of the 
design field ... Some of them are going on in America, some of 
them are going on in the UK, some of them in terms of colors 
and styles are going on in Italy ... German design, I think, is 
fraught with insecurity. And out of this insecurity there's a lot of 
soul-searching going on, a lot of looking out for other directions 
ratherthan acting one out. Acting your own way out has become 
a little foreign ... 

Q: We're all prisoners of some kind of culture wherever we 
belong. How about leaving German design as it is? Let it be 
German, that's it, and it is different from any other design ... 

A: I know some of the Daimler designers who say exactly that, 
who wish they could stop trying to design the "international 
car", and wish they could design like Jaguar, it's so British it 
couldn't come from anywhere else. The Corvette is so 
American, the 2CV is so French, and yet Daimler is, in a sense, 
so terribly German that it couldn't come from anywhere else. 
But it's international enough because it has to go on the 
international market. It's again this question of how international 
do you get. And really, the typical Germanness, it can't be 
Kuckuck-clocks ... But maybe you can infuse a little more life, a 
little more color, a little more flippancy or humor into the use of 
a daily product without going head over heels. But again, how 
to get the subtleties right is a problem of the mentality. 

Q: What do you think about people who like, for example, 
Colani? 

A: Who? ... Next question .. . Let me try to be polite about it: I'd 
like to know what Colani does for his bread and butter, because 
some of the hair brained things that he puts out publicly, he can't 
live off that unless people pay him good money for it - which will 
be a shame. It's not a very nice word to use in many design 
circles. He does have one thing, though, he knows how to go 
public. But if you've ever tried using some of the stuff or 
integrating it with anything else or winning the international 
fours rowing in his boat or breaking the world's speed record for 
his piston-engined aircraft with one of his designs - forget it. 
They don't work that way. But he's a necessary kind of catalyst. 
But I really would like to know what he does, you know, which 
radios and which chairs and what not does he really earn his 
money with . It's not a way of doing design in any of the things 
he touches that really is viable. Not sensibly, practically, down 
to earth . Are they maintainable, are they economic? You just 
don't know, they're never in production. 



Seite 22 Frankly, Nr. 3, April 1989 

German-American KONTAKT KLUB 
Ein anderer Verein im Dienste der Volkerverstandigung 

Seim Lesen des Wortes "Kontakt Klub" werden bei manchem 
Leser Assoziationen zum Ball der einsamen Herzen oder zu 
einem Heiratsvermittlungsinstitut aufkommen. Zwar mag der 
Kontakt Klub im Einzelfall schon die eine oder andere 
Beziehung oder auch Ehe gestiftet haben, doch handelt es sich 
bei den insgesamt 58 Vereinen mit diesem klangvollen Namen 
in erster Linie um deutsch-amerikanische Freundschaftsclubs, 
die sich durch gemeinsame Freizeitgestaltung , 
Veranstaltungen und soziale Aktivitaten ihrer Mitglieder in den 
Dienst der Volkerverstandigung stellen. 

Mitglieder dieser Kontakt Klubs sind in der Regel amerikanische 
Armeeangehorige und ihre "dependents", die mehr Ober ihr 
Gastland erfahren wollen, sowie Deutsche, die auf die eine oder 
andere Art eine besondere Beziehung zu den USA haben. 

FOr mich als ehemaligen Fulbright-Stipendiaten, der eine 
traumhaft schone Zeit in den USA verleben konnte, war die 
Begegnung in einem Frankfurter U-Bahnzug mit einem 
betrunkenen G.I. , der seinen Frust Ober Deutschland, die 
abweisenden Deutschen und die weit entfernte Heimat 
lautstark und gewalttatig freien Lauf lieB , der 
ausschlaggebende Grund dafOr, in einem Kontakt Klub aktiv zu 
werden. Wie sehr hatten sich doch meine amerikanischen 
Freunde im mittleren Westen um mich bemOht, damit ich mich 
do rt wohl fOhlen konnte? Wie sehr war ich andererseits gepragt 
von Vorurteilen Ober die hier stationierten amerikanischen 
Soldaten, ohne daB ich auch nur einen Gedanken Ober deren 
Lebensumstande bei uns in Deutschland aufkommen lieB? Und 
wie sehr muBte ich befOrchten , daB die unzufriedenen "Amis" 
nach ihrer ROckkehr in die Staaten ihre negativen EindrOcke 
von Deutschland und den Deutschen an ihre Landsleute 
weitergeben? 

Kurzum, ein Anruf bei der US Army in Frankfurt genOgte, um -
nachdem ich etwa zwanzigmal weiterverbunden worden war 
(bureaucracy is international) - von der Existenz eines Kontakt 
Klub zu erfahren. Schon nach kurzer Zeit im Kontakt Klub 
Frankfurt-Hochst hatte ich viele Freundschaften geknOpft und 
an zahlreichen Aktivitaten teilgenommen bzw. deren 
Organisation Obernommen. RegelmaBige Stammtische (I hate 
this typ ical German expression), gemeinsame 
Theaterbesuche, AusflOge nach Luxemburg, MOnchen, Paris, 
dem Black Forest, Holland, der Mosel, Heidelberg und Berlin, 
aber auch solch exotische events wie ein Fallschirmspringer­
Lehrgang bei der Army, ein medieval dinner in einer deutschen 
Ritterburg, softball practice im Sommer oder ein country and 
western riverboat shuffle auf dem Main mit viel Budweiser beer, 
spare ribs und corn on the cob standen bislang u.a. auf dem 
Programm. Durch all diese Unternehmungen werden die 
bestehenden Freundschaften vertieft und insbesondere 
frustrierte und sich langweilende G.l.s aus den Kasernen und 

damit weg von der destruktiven Einsamkeit des Alkohols 
gelockt. 

Die US Army unterstOtzt die Aktivitaten des Klubs sowohl 
finanziell als auch durch das kostenlose Zur-VerfOgung-Stellen 
von Bussen, Benzin-Gutscheinen (where's the next Esso gas 
station?) und diversen AusrOstungsgegenstanden (z.B. 
Campingzelten) , ohne daB damit - und das ist sehr wichtig fOr 
mich - eine direkte oder indirekte EinfluBnahme auf den Klub 
versucht wird. 

Der Kontakt Klub Frankfurt-Hochst zeichnet sich - wie andere 
local clubs auch - durch eine Vielzahl von sozialen Aktivitaten 
aus. Zu nennen sind hierbei u.a. die Teilnahme als Betreuer bei 
der alljahrlich stattfindenden Behindertenolympiade (special 
olympics, auch "Hugger's Day" genannt), Besuche in Alten­
und Waisenheimen zu Weihnachten sowie die finanzielle und 
ideelle UnterstOtzung lokaler karitativer Einrichtungen. 

Im Juli 1988 organisierte der Kontakt Klub Frankfurt-Hochst tor 
die Teilnehmer des 2. Fulbright Alumni Powwow ein echt 
amerikanisches Barbecue. Ziel dieser Gemeinschafts­
veranstaltung war zum einen , die amerikaerfahrenen 
Fulbrighter zumindest kulinarisch in ihre Studienzeit in den 
Staaten zurOckzuversetzen, zum anderen aber auch, eine 
BrOcke zu schlagen zwischen diesen beiden Vereinen, die auf 
so unterschiedliche Art und Weise doch beide einem Ziel 
verschrieben sind: der deutsch-amerikanischen Freundschaft. 

Die 58 Kontakt Klubs sind an alien Stationierungsorten der 
arnerikanischen Streitkrafte in SOddeutschland, Berlin und 
Bremerhaven vertreten . lnteressenten rufen am besten bei der 
Army am jeweiligen Standort an und verlangen den 
zustandigen Kontakt Coordinator oder wenden sich an die 
Kontakt-Zentrale in Heidelberg (Tel. 06221/578295). 

Johannes MOiier 

Seit 1987 ist Johannes MOiier im Vorstand des Kontakt Klub 
Frankfurt-Hochst. Am 26.11 .1988 wurde ihm auf einem 
Banquet von Lieutenant General John W. Woodmansee Jr. 
eine "Scroll of Appreciation" verliehen, in der seine Verdienste 
um die deutsch-amerikanische Freundschaft besonders 
gewOrdigt werden: " ... awarded for his loyalty and constant 
support as a member and the secretary of the Kontakt Hochst 
German-American friendship club. His enthusiasm and 
motivation in wanting to see Kontakt Hochst grow and expand 
resulted in the club achieving its objectives. He personally spent 
long hours helping his fellow council members establish short 
and long range goals, which resulted in a solid activities 
program for the past year. Without his help the Kontakt program 
would undoubtedly not be as strong and active as it is today. " 

Kleinanzeigen 
Au pair - non-smoker - needed in Frankfurt for family with two 
well-behaved young children (1 and 3 years old). Please send 
vita to: Fulbright Alumni , Souchaystr. 3, 6000 Frankfurt 70. 

Attraktiver Segler in gesicherten Verhaltnissen und bestem 
Alter sucht mange ls Gelegenheit auf diesem Wege seine Herz­
Dame. Jede Bildzuschrift wird beantwortet. Zuschriften unter 
Chiffre 3/007 an die Redaktion der Zeitung. 
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Zwischen zwei Welten 
Babette Behagel berichtet uber ihrenPraktikumsaufenthalt in Hong Kong 

Wie man's bekommt. .. 

lch habe von November bis Dezember 1988 ein AIESEC­
Praktikum in Hong Kong gemacht. AIESEC steht tor 
Association Internationale des Etudiants en Sciences 
Economiques et Commerciales. Das hei Bt auf gut Deutsch 
"Internationale Vereinigung · der Studenten der 
Wirtschaftswissenschaften''. AIESEC hat es sich zum Ziel 
gesetzt, durch einen internationalen Praktikantenaustausch 
einen Beitrag zur Volkerverstandigung zu leisten. 

Dieser Praktikantenaustausch funktioniert folgendermaBen. 
Es gibt an einzelnen Unis bzw. FHs sogenannte AIESEC­
Lokalkomitees (in Deutschland gibt es insgesamt 48). Diese 
werben bei den ortsansassigen Firmen um Stellen tor 
auslandische Praktikanten. Jedes Lokalkomitee dart so vielen 
deutschen Studenten ein Praktikum im Ausland vermitteln, wie 
es selbst Stellen bei der lokalen Wirtschaft organisiert; es 
handelt sich also um einen paritatischen Tausch - wie man mit 
dem Fachausdruck so sch on sagt. Als "auslandsinteressierter" 
Mensch muB man sich also immer beim Lokalkomitee an der 
jeweiligen Uni bewerben. 

... und wie's dann tatsachlich da aussieht. 

Anfang November bin ich also gen Hong Kong aufgebrochen: 
zu dem Stadtstaat mit 5,5 Millionen Einwohnern, der sich Ober 
1046 qkm bzw. 235 - allerdings zum grbBten Teil unbewohnte 
- lnseln erstreckt. Schon allein die Bevblkerungsdichte laBt den 
Unterkiefer eines machen Touristen etwas tiefer rutschen: Ein 
Spaziergang durch Central wahrend der Mittagszeit oder eine 
U-Bahn Fahrtwahrend der Rush Hour sind ein Erlebnis fur sich. 
Es ist schon etwas ungewohnt, auf der StraBe einfach nicht so 
schnell laufen zu kbnnen, wie man mbchte, weil so viele 
Menschen unterwegs sind. Oder eine U-Bahn zu verpassen, 
weil man nicht reingekommen ist. Ohne gewisse 
Grundfertigkeiten im Drangeln und Schubsen sowie ohne 
Ellenbogen kommt man nicht sehr weit. DaB der Raum knapp 
ist merkt man auch an der Situation auf dem Wohnungsmarkt 
(je,der Volkswirt hatte seine wahre Freude daran, wie gut auf 
diesem Markt Angebot und Nachfrage Ober den Preis geregelt 
werden): lch habe mir mit tonf anderen Praktikanten eine ca. 50 
qm "groBe" Wohnung geteilt, die lacherliche 1800,- OM Miete 
kostete - die allmorgendliche Reihenfolgeplanung tor das 
Badezimmer war noch das geringste Problem. 

Hong Kong: Eine Welt voller Gegensatze 

In Hong Kong leben zwei vollig verschiedene Welten auf 
engstem Raum zusammen und nebeneinander her-das macht 
Hong Kong faszinierend und abstoBend zugleich. Lautt man 
durch Central, so erinnert die Skyline eher an New York, die 
exklusiven Geschafte eher an Paris oder Rom und die Kneipen 
sind typische "Westener Hangouts". Lautt man ein paar Blocks 
weiter, so hat man das GefOhl, mitten im tiefsten Asien zu sein: 
die kleinen Geschafte, die "Ein-Mann-Fabrik", die 
Strassenrestaurants, die aus einem Mann und einem Kochtopf 
bestehen. lrgendwo gibt es dann auch Punkte, an denen die 
zwei vollig verschiedenen Welten aufeinandertreffen: z.B. bei 
den offentlichen Verkehrmitteln. Diese sind dann entsprechend 
billig oder in zwei Klassen geteilt. 

Oas Vorhandensein dieser verschiedenen Welten erlaubt es 
dem Fremden, der von den Chinesen ob seiner Hautfarbe 
Obrigens zartlich "gwai-lo", d.h. Gespenst, genannt wird, den 
Anteil asiatischer Kultur, den man in seinem Leben haben 
mochte, bis zu einem gewissen AusmaB selbst zu steuern. Was 
beispielsweise das Essen angeht, kann man sich problemlos 
von "the all time favorite" ernahren: Hamburger & Fritten ("Ey 
man, you can't beat that!") sind Oberall zu haben, und man 
riskiert nicht, von irgendeinem Lebewesen ein Korperteil zu 
essen, den man bei genauerem Hinsehen vielleicht nicht 
unbedingt zu sich nehmen wOrde - denn die Chinesen essen 
grundsatzlich alle Lebewesen und davon grundsatzlich alle 
Ki:irperteile. Schlangen, HOhnerfOBe oder Kuhmagen sind 
vielleicht nicht jedermanns Geschmack; ganz abgesehen 
davon, daB nicht jeder das Essen mil Stabchen beherrscht. 

"Copy" als Lebensphilosophie 

Soviel zum Essen. Das eigentlich lnteressante an Hong Kong 
sind Business und Shopping Ohne bei ersterem auf alle 
rechtlichen und sonstigen Rahmenbedingungen einzugehen, 
kann man grundsatzlich festellen: Um ein Geschaft in Hong 
Kong aufzumachen, reichen eine ldee, ein Telephon und eine 
Visitenkarte. 

Bei Shopping denkt man an Hong Kong als "Shopper's 
Paradise". Dies ist allerdings nur zum Teil richtig, denn das 
Zauberwort von Hong Kong ist "copy" (darin sind sie alle 
Weltmeister: von den legendaren copy watches Ober sonstigen 
Markenklau bis hin zu kopierten ldeen - kurzum: es gibt nichts, 
was in Hong Kong nicht kopiert wird, denn copy ist hier eine 
Lebensphilosophie) - und so mancher vermeintliche "bargain" 
entpuppt sich bei genauerem Hinsehen als schnode Imitation. 
Aber Dabeisein ist bekanntlich alles, und allein aus diesem 
Grund sollte man die lnsel nicht verlassen, ohne nicht 
wenigstens eine Kopie von irgendetwas im Gepack zu haben. 
Gut handeln kann man ansonsten auch morgens, wenn man 
der erste Kunde im Laden ist. dann sind die Verkaufer in der 
Regel zu erstaunlichen preislichen Zugestandnissen bereit, da 
eine Regel des Aberglaubens besagt, daB der Tagesumsatz 
gut wird, wenn der erste Kunde am Tag etwas kauft. 

1997 

NatOrlich kann man keine Schilderung Ober Hong Kong 
beenden, ohne nicht zumindest einmal das Wort 
"Neunzehnhundertsiebenundneunzig" erwahnt zu haben. Was 
dann passiert, weiB dort auch keiner so ganz genau: fragt man 
zehn verschiedene Menschen, so bekommt man zehn 
verschiedene Antworten: Prognosen sind schwierig, vor allem 
wenn sie die Zukunft betreffen. 

So manch einer mag bei diesen Schilderungen solche Ober 
meine Tatigkeit an sich vermiBt haben. lch habe sie 
weggelassen, weil ich denke, daB diese bei einem 
Auslandsaufenthalt nicht das Wichtigste sind. Das 
Kennenlernen von Land und Leuten, und damit von anderen 
Kulturen, sind tor mich die wichtigsten Erfahrungen - und diese 
sind natOrlich schwieriger schriftlich zu vermitteln als reine 
"facts" - aber vielleicht ist ja doch der eine oder andere 
neugierig geworden. 
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Personliches 

Stefan Wrobel, bisher an der Technischen Universitii.t Berlin, 
folgte einem Ruf der Universitii.t Bonn und befindet sich 
mittlerweile am Rhein. 

Werner Schmidt hat im Sinne der Volkerverstii.ndigung die 
Amerikanerin Robin Seligman geheiratet. 

Elke Gudehus heiratete im Februar 1989 Charles Adu­
Appeagyei aus Ghana. 

Bei Walter und Martina Henle gab es wieder Nachwuchs: 
Clarissa Maria Elisabeth wurde am 18.1.89 geboren. 

Die Tochter von Antje Hildebrandt und Robert Kogel ist vielen -
so mehr oder weniger - aus Aachen bekannt; am 2.12.1988 
kam Isabel zur Welt. 

Johannes Muller hat - endlich - seinen "Diplom-Volkswirt" 
gemacht und arbeitet seit Jahresbeginn als Wissenschaftlicher 
Mitarbeiter am lnstitut fOr Kapitalmarktforschung, Frankfurt. 

Volker Sach hat sich verii.ndert: von der Universitii.t Gottingen 
zur Frankfurter Allgemeinen Zeitung als Ui.nderanalyst. 

Wie vielen schon bekannt, hat Dr. Jurgen Mulert die Fulbright­
Kommission verlassen. Seit Februar 1988 arbeitet er fOr den 
deutschen Verein fOr hohere Erwachsenenbildung der City 
University Washington e.V. in Frankfurt. 

Babette Behagel, die sich letztes Jahrdurch die hervorragende 
Organisation der Mannheimer BWL-Fachtagung 
ausgezeichnet hat, ist - Ober einen Abstecher nach Hong Kong 
inzwischen bei Fresenius in Oberursel bei Frankfurt gelandet. 

Thomas Dickmann ist von Phoenix/Arizona direkt nach 
Frankfurt zu Hochtief gegangen und mochte endlich 
ordentliches Mitglied werden. 

Notker Schweikhardt studiert seit Oktober 1988 in der 
Meisterklasse fOr Buhnenbild an der Hochschule fOr 
angewandte Kunst in Wien; dauber hinaus arbeitete er als 
Buhnenbildassistent in Stuttgart und Frankfurt. 

Detlev Wolter hat seine Ausbildung als Attache abgeschlossen 
und arbeitet jetzt an der deutschen Botschaft in Moskau. 

Ulrike Plewnia hat die BZ in Berlin verlassen und arbeitet seit 
April fOr den Springer-Auslandsdienst in New York. 

In Vorbereitung des diesjii.hrigen Pow Wows haben sich einige 
Mitglieder allerlei Geschlechts zusammengerottet, um in 
Frankfurts mondii.ner Westend-Tanzschule gesellschaftsfii.hig 
zu werden. 
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